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The OiOi Story 

An Australian success story.

The birth of your first child is always a time of immense change in your life, and for Lisa Bennetts this change would be the start of two wonderful relationships.  Most importantly with her daughter Isabella, and secondly with the birth of her new business, OiOi.

With 20 years experience in product development, marketing accessories and handbags both in Australia and Internationally, it was the recognition of a gap in the market that has seen OiOi go from her garage to the international success it is today.

The idea for a stylish yet functional baby bag came about in 1997 ­ a chic alternative to the bright colours and checks traditionally used.   Bennetts saw a niche for fashionable and practical baby bags and began designing what would be the first Black micro fibre baby bag on the Australian market.

In the beginning, 500 bags were made and delivered to Lisa’s garage in Melbourne. Samples were taken to local children’s boutique shops, immediately orders were taken and the original design soon turned into a range.  Six months later the first ever Baby Bag Backpack was designed, again in the signature Black micro fibre which became yet another success for OiOi.

Spin off’s of the new direction in the late 90’s saw major changes to prams and baby furniture throughout.

In 2001 OiOi expanded and began selling in boutiques in the UK, the success of the brand overseas was then taken in 2002 to the US and Canada and is now sold in maternity and chain stores throughout.  In 2003 OiOi was introduced to New Zealand and in 2004 it became available world-wide with the launch of the OiOi on-line shop.

Lisa Bennetts says “I believe the international market has worked so well, as I tune into the season and tailor OiOi’s range to the US and UK markets.  I placed OiOi in the mid to upper baby bag market, not mainstream and design with that in mind.   At the time of the OiOi launch, I lifted the baby bag market both here and the US, bringing the fashion element into what was a very ‘baby style’ market”   

“I attribute OiOi’s success to the core value of growing steadily, listening to what consumer’s and retailers want and modifying the designs to their needs in Australia and also internationally. Functionality and design are the two key factors to these bags and each bag is designed to have use after the baby.” Says Bennetts.

Aspirations for the future are to increase the International market and expand OiOi’s product lines.
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